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Geo-contextual Targeting Capabilities € Loplat
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Proximity Targeting : ZtA 7|4t
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Brand Advertiser’s Benefit : 211
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unique
1,777,634
1,574,584
1,389,225
1,164,049
1,107,646
824,892
654,995
617,318
717,778
672,553
532,060
509,318
482,061
481,996
416,296
418,200
415,365
336,003
316,000
305,183
324,573

total
4,547,553
3,932,745
3,342,373
2,580,748
4,484,783
1,744,103
1,068,875
934,542
1,368,194
1,396,333
1,153,406
772,041
743,841
681,140
603,172
588,641
580,026
511,285
448,728
435,906
460,777
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unique
2,799,088
2,557,219
2,454,207
1,882,794
1,821,365
1,502,648
1,388,441
1,312,613
1,350,314
1,275,346
1,105,483
1,083,623
951,383
1,044,752
948,948
951,960
920,179
741,612
749,453
737,923
737,296

total
13,686,969
11,631,035
10,674,590
7,002,349
13,925,024
5,089,294
3,330,639
2,828,175
3,989,418
4,141,143
4,037,484
2,297,614
2,010,395
1,989,445
1,849,617
1,840,410
1,723,386
1,514,508
1,367,277
1,353,670
1,381,857

670

unique

3,786,962
3,536,131
3,522,613
2,693,549
2,497,144
2,204,840
2,179,555
2,122,585
2,101,178
1,888,884
1,861,211
1,799,733
1,695,168
1,677,209
1,616,114
1,603,951
1,511,119
1,303,901
1,302,815
1,276,855
1,271,636

total
29,667,327
25,093,059
25,600,060
14,852,875
28,355,527
10,600,907
7,372,295
6,427,652
8,991,385
8,497,472
9,755,766
5,234,845
4,936,970
4,175,754
4,151,353
4,150,234
3,686,807
3,481,973
3,021,055
2,916,143
3,068,014
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unique total

815,898 1,580,596
457,944 758,113
591,292 1,014,267
362,492 587,026
531,127 944,468
330,073 448,281
267,839 366,306
262,811 411,200
357,702 688,404
306,244 533,968
210,378 288,960
266,886 471,333
232,368 310,735
185,516 234,099
150,775 181,765
142,592 182,616
174,565 218,597
176,046 297,431
144,824 199,009
132,283 187,130
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unique
1,618,370
1,066,146
1,142,480
833,277
954,465
765,185
629,867
630,422
666,259
588,121
501,610
571,179
530,916
472,544
360,703
354,203
372,108
382,383
325,722
303,621

total
4,947,806
2,560,378
591,292
1,849,853
2,541,379
1,391,785
1,091,812
1,315,105
1,910,078
1,480,231
874,233
1,402,818
891,442
742,434
509,374
543,781
562,230
864,622
566,916
539,562
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unique
2,521,299
1,883,804
1,745,428
1,488,834
1,469,665
1,325,581
1,175,218
1,171,237
1,073,180
954,237
920,341
916,908
910,719
852,483
769,178
692,818
632,680
623,514
603,553
565,762

total
11,600,261
6,494,800
6,282,076
4,414,242
5,333,005
3,157,664
2,593,233
3,147,535
4,112,625
3,183,836
1,974,093
1,857,009
1,857,009
1,652,643
1,307,334
1,262,829
1,138,868
1,756,462
1,298,877
1,216,985
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